
 

2020 “WNFC” Social Media Policy 
I. Purpose  

The purpose of this policy is to establish guidelines for staff, coaches, 
volunteers, players, members, stakeholders and affiliated groups. 
This policy covers the conduct and expectations, policies, audiences, 
definitions, standards, guidelines & examples for all members, 
coaches, staff, volunteers, and players when participating in Women’s 
National Football Conference “WNFC” social media or social 
networking platforms. The “WNFC” must ensure the use of social 
media communications maintains our brand, identity, integrity and 
reputation while minimizing legal risks. Social Media can move 
quickly and be challenging and is to be used to convey information 
about league products and services, promote and raise awareness of 
“WNFC” and associated teams, and player brands. 

 
II. Definitions  

Social Media: Social media or social networking includes all forms of 
online publishing and discussion, including but not limited to blogs, 
wikis, file-sharing, user-generated video and audio, social networks 
and other social networking applications.  

 
III. League Policy & Guidelines 

1. Content guidelines:  
▪ For social media including “WNFC” and associated teams, 

content must be relevant, meet specified goals or purposes and 
add value to the “WNFC” brand.  

▪ All content must conform to all appropriate laws and 
regulations. 

▪ Content must be polite and respectful. All messaging should 
maintain the same tone as if interacting with someone in person 
on behalf of the league. 

 
2. Editorial control:  

▪ “WNFC” is authorized to suggest removal of any content that 
does not meet the rules and guidelines of the aforementioned 
policy or may be illegal or offensive.  
 



 

IV. Personal Rules & Guidelines  
Players, Coaches, and staff associated with the “WNFC” and 
associated teams are expected to follow the guidelines and policies 
set forth below to provide a clear line between you as the individual 
and you in association with the “WNFC”. 

 
• Social networking sites have blurred the line between league/team 

and personal activity. In many ways, today’s social media pages 
have replaced the written letters of the past but are more visible. 
Your social media posts—even if you intend them to be solely 
personal messages to your friends or family—can be easily 
circulated beyond your intended audience. This content, therefore, 
represents you and the “WNFC” to the outside world. 

• Players, Coaches, and staff will be held personally liable for any 
commentary that is considered defamatory, obscene, proprietary 
or libelous by any offended party up to and including, “WNFC” 
when under agreement with the league or a member organization. 

• Players, Coaches, volunteers and staff are prohibited from 
harassing, discriminating or disparaging against any Players, 
Coaches, volunteers, staff or anyone affiliated with or doing 
business with “WNFC”. 

• Players, Coaches, volunteers and staff are prohibited from posting 
“WNFC” name, trademark or logo or any company-privileged 
information, including but not limited to copyrighted information or 
league-issued documents unless authorized by ““WNFC””  

• Players, Coaches, volunteers and staff shall use discretion in 
responding to users through social media and use a respectful and 
courteous tone. 

 
V. Enforcement 

Violations of the above policy will be enforced under Players, 
Coaches, volunteers and staff personal conduct policies, discipline, 
reprimand and/or suspension from participation in the “WNFC”. 

 

 

 



 

TIPS AND BEST PRACTICES 
 

As we work together at the “WNFC” to build our brand, here are a few tips 
to keep in mind while we navigate the ins and outs of the online world: 
 
You’re amongst friends—sometimes.  As much as your blog, Twitter feed, 
Facebook page, etc.… might feel like your cozy home on the Internet 
where friends stop by to catch up, it’s really a public space. People can 
land on your page from a Google search and read just one post completely 
out of context. And that content lives on forever in Google, long after you’ve 
forgotten about it. So, think of your social media space less like a family 
room and more like your front yard. 
 
Spread news, don’t break it. It’s great (and helpful!) when we can use our 
personal social media channels to share the great things we are doing in 
the “WNFC”. However, make sure what you talk about is ready for public 
consumption. If we’ve talked about it in a public forum or have started 
advertising it, then you are good to go. When in doubt- ask! 
 
Be smart. From a legal perspective, you’re responsible for what’s on your 
personal web space, so make sure you follow copyright rules and any other 
relevant laws. When it comes to the “WNFC”’s content, a good rule of 
thumb is “point, don’t post,” meaning that it’s better to link to the content on 
our established communication channels rather than posting it on your own 
personal blog or site.  Sharing, retweeting, reposting directly from the 
“WNFC” social media sites is best. 
 

Disclaimers or not, you represent. If you’re posting something that might be 
at-odds with the mission of our business, including a disclaimer is advisable 
— e.g. “these views are mine alone, they do not reflect the views of the 
“WNFC”. But even with that, what you say in your tweets, on your blog, and 
on your Facebook page (or anywhere else) is just as much of a reflection of 
the “WNFC” as what you do in your personal life (to some extent). 
Remember to not speak or post on behalf of the “WNFC”, and leave that to 
our marketing team and our company channels. 



 

 
Violation(s) of the social media policy will be subject to progressive 
discipline, up to and including league suspension. 

 

 


